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VIA SAME-DAY HAND DELIVERY Hmﬂugm
A L

Mr. William F. Caton

Acting Secretary

Federal Communications Commission
1919 M Street, NW

Room 222

Washington, D.C. 20554

Re: Written Ex Parte Presentation in MM _Docket No. 92-
rZEéJ CS Docket No. 96-60 S

Dear Mr. Caton:

On behalf of The Game Show Network, L.P. ("GSN") and in
accord with 47 C.F.R. § 1.1206(a), the undersigned are hereby
filing with the Commission the attached ex parte written
presentation requested by Ms. Julia Buchanan, attorney and Mr.
Edward C. Gallick, Senior Economist, Cable Services Bureau.

Two copies of the attached written ex parte
presentation are being submitted to the Secretary’s office. An
additional copy is submitted to be date-stamped. Please return
the date-stamped copy to the courier for delivery to the
undersigned.

Nﬂ,ﬁf@%ﬁ@&!ﬁfd_;;ﬂﬂll_

List ABCHE
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Any questions regarding this filing should be referred
to the undersigned.

Respectfully submitted,

Al E i

John E. Welch

%%{
Jeffrey J. Carlisle

Counsel to The Game Show Network,
L.P.

Enclosure
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QUR FILE NUMBER
294,500-003

DC1-253224.V1

VIA HAND DELIVERY

Ms. Julia Buchanan, Attorney

Mr. Edward C. Gallick, Senior Economist
Cable Services Bureau

Federal Communications Commission

2033 M Street, N.W.

Room 918

Washington, D.C. 20554

Re: Written Ex Parte Presentation in MM Docket No. 92-
266, CS Docket No. 96-60

Dear Ms. Buchanan and Mr. Gallick:

We have attached hereto, with the permission of the
original publishers, data in support of (i) Exhibit 1 of the
Comments of The Game Show Network, L.P. ("GSN") filed in the
above-mentioned dockets on May 15, 1996 and (ii) information
provided by GSN with respect to cable viewership at ex parte
meeting with the staff on June 13, 1996. Please be advised that
the viewership shares reported in the Paul Kagan Associates
materials are for all television households only, and do not
reflect viewership shares for cable households. In accord with
47 C.F.R. § 1.1206(a), two copies of these materials have been
filed with the Secretary’s office.
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If you have any questions, please do not hesitate to
call.

Sincerely,

Sl

John E. Welch

ﬂ,_i

Jeffrey J. Carlisle

Counsel to The Game Show Network,
L.P.

Enclosure



BASIC SERVICES AFFILIATES SUBSCAIDERS | BASIC SERVICES APEIIATES SUBSCRIBERS
9,800 i . 63.208.000  The Learning Channel . CYAIY . 45,027 500

Anverica’s Health Motwork (new) NA e NA Lifoume . . N

Amcricas Tllkln‘ R SO0 .. ... .16000,000 The Lottery Chsrnal (new) T ‘.200000

American Movie Classics . 4000 . o..54541.758 Mind Exwenslon Unlvarsicy® : 068 . 26,981 380

e Tolevi
Black Emerainment Telovision 2745 o MOR Music Television
30 MTV

MTV Ladno
S0 i e MuchMusic
' Thve Naghvilic Natwork . .
CNN Inteenational’CNNn (naw) 3T . NET/Pelitical News Taikk Neowvork
Caral de Notcles ... . [ ) Network | 8
The Cartoon Nerwaork et 225,610,000 NewSpart Talevision™ ) T -. 1,200,000
Classic Sports Nerwork e e NA News Talk Teievision 6 e 3,200,000
. . ..56,335,000 Nickelodeon o ) . C e .....68,669,000
Chamne! America . . e, 5400300 Nick AL Nice .. U s 61,250,000
CNA o NideArNies TV ward {new) e NA,
.. 1,500,000

Classic Arts Showease . .
H I 187

Comedy Cemral ... e }8,028.000 :‘:“é‘ﬁ“‘ T“**'C“:“
Country Muti¢ Teicvision . 30,641,000 O:da:tdf?( ar;neu {ngw)

n new
Courtroom Television Natwoci o 23,601 000 ¢ e

fopeora Channct {new) .

8PN . . . . .. 64,500,000

Prime Deportiva
CSPAN .. . . . 41,500,000 Prime Sporc Showcase
T Discovery Chanael .. . 67,257,000  Product Informstion Nerwark
€' Enverminment Television B ...33.334,000 Q2 L
87,448,000 QVC Network .
....30,848,000 * The Sci~Fi Thannct s . 3,000

SCOLAMNews Of Atl Nution: oo 50

Faith & Values Channel . e 25070700 Shop At Mome (new) L. 10
The Family Channel : . 63.802,000 Speedvision (new) A L

TBS Supersation* 14,954 e 7, H 49,000

Fir TV 87 s 11,200,000
Yetemumns . 6l4 - 7.510,000

::x Net ... o 2;2::;;: TalaNowcia: N.A. crerreemsrssinassnnsNbA
e e et COTNT o . . 9440 _ . . ....66,059.000

DM/Fox Movic Swudio . A, L .. MNA, i ThaTravel Channel . 830, ... .. 20,074,000

Gavision . ... ... . : A oo 8300000 iy Brocdeaing Nerwork . 1640 - ..30,300.000

Game Show Network o e A Turner Classic Movies 534 . .. .-.6,000,000

GEMS Television 2 L 1719749 TV Food Network T --15.300,000

The Golf Channel ... . e v TOO000 Univison c B 6.425.548

Greac American Country (new! e ... 500,000 . USA Network? S 13500 .o 86,505,000

e 59326000 ValweViser 325

The Hiswry Channel 5,000,000 VHI ’ 8692

Home & Garden Telovision Neowork ... 10.000,000 o Video Catalog Channei e o

Home Shopging Networi L. 48,1429 The Weather Channe! 3330 e

HTV(I'\Q") . . e 10000 1A . - 3 3,030,

i . OWPIX 629 1,600,000
Indcpendant Rim Channel v e 110,603  WSBK _ 135 TN

The tnspirstional Network e 9000000 awOR 3400 .. e 13,500,000
Intemmtiorn! Channcl . 6,000,000 ) I Mysrc Teievision KLY v e [ S.T20.943
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jone Computer Network i A SSSNIO : ingtﬁ_\‘iCE$ LFFILIATES SUBSCRIBERS
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Caral S
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PAY SCRVICES

AFEILIATES SV ]
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Rix
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AVDIO SERVICES

4.500 . 16,130,000

. Llee 1.750.000
NA, . e NA
CNA N
S INA

135 .00¢

AFFILIATES SUBSCRIBERS
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Cable Radio Network
Digal Music Expres:
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Mysic Chaice
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TEXY SERVICES
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12 e 400,000
C5Q e 3200000
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a5¢ L e 350,000
L7 v e e 2,000 000

14 .. 800,00
M8 L 150891
200 . 1,000 000
305 7,500,000
[  J—— . 900,000

AFFILIATES SUBFCRMEAS

PG

Revters NewsView | .
TMS Business Pius
THSE News Plus

TMS Sports Plus

Swory Visien Necwors,

¥ v v e | 670,000
780 . 364.000
(27 ... . 2,437,000
40 . L 1,189,708
e 1,900,006
1O e e . 3.900,000
) e 800,000
40 20000

CHANNEL PROMOTIONGUIDES!

IITERACTIVE SERVICES

AFFHLIATES SUBSCRIUERS

The Duting Neowork
The Employmem Chanre
ntrohet

MyinSoee

Prevue Channe!

The Segy Channni

Snexk Prorve

Spores Tramker

Smmet

T Guide On Scraen

[y LR ... 10,000,000
7 .. o - | BOO,000
[T .89;.800
o 88,600

41 181,000

M A

.. 19.600.000

cr e NA

13,000 600

1,182.000
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REGIONAL BASIC SERVICES

AFFILIATES

SyesEmpEns

The Ambic Thannct

Arizom Spors

Adsnta Inierfsich .

Bay Are: Refigious Channe’
Bay TV | .
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Civcagoland Televisian News
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Prime SportafSeuiwes,

Prre Spec/ ot
SporuChannel Chicago
Sporalhanael Cinclanac
SporsChannel Sorica
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DATABASE

cring COUNTS
BASIC SERVICES AFFIUATES  SUBSCRIBERS BASIC SERVICES AFFIUATES  SUBSCRIBERS
Americon Movia Classics 3,300 ... 43,000,000 North American Television ............... B o 513,000
America's Disability Charnel. ... 238.........14,700,000 Nostalgia Television .. ... 736.......... 13,900,000
Arts & Entertainment Network . 8,000.......... 56,088,000 Prevue Guide..........cevreen.... 850.... ... 28,000,000
Block Entertainment Television ... 2,588.......... 33,900,000 QVC Fashion Channel ................ 450 ......... 7.500,000
Brovo ..o v e, ... 500....10,000,000 QVC Network ...ovvves i 4,071 45,000,000
CNBC oo L3700 ........ 47,710,000 The Sci-fi Channel (newl.............. 785......... 11,000,000
Cable News Network ... ... 11,325, 61,133,000 SCOLA/News OF All Notions .. ... 36 .......... 2,800,000
Cable TeleGuido (new) NA o NA, Silert Network.o e 238 14,700,000
The Canoon Netwvork {mew) ... 408 . 4,025,000 SportyChannel America™ ............. 63 2,408,633 |
Channel Amefied... ..o 83 L 429,300 TBS Superstation.................... 14,954 ... . 57,457,000 ‘
C-SPAN 4218 ....57200,000  “elemundo RO - SR 1,362,036 '
C-SPANIL.... . .. 91427900000 TNT e 7,833 58,691,000
Comedy Central ........... 233126956000  heTrovelChoonel L 735 ....17,500,000
Country Music Television 4814.....18064000  Trinity Broadoasting Network ... 1,400....... 16,000,000
| Courtroom Television Network .. 600 .. . 7,000,000 Unwision o e 8l4..... 11,062,692
‘ The Discovery Channe! . 9677 . .58.836,000 USA MNetwork .. 10,100 60,046,000
E! Entertainment Television . 850, .......21,500,000 YaveVisior < 4,000,000
ESPN*. . . 24500.... .61,436000 Eal e .4, 733 e 47,072,000
EWTN oo o 965 30,000,000 Viceo Jokeboox Network/The Box. 104 ... 9,359,000
The Family Channal. 10,037........ 57,163,000 VISN/ACTS s s 712 ........12,800,000 |
FOXNEt oo 541 1571228 The Weather Channel. ... 4,72} .........53,381,000 ‘
Galavision... . 249 ... 2,300,000 Worship (naw) . . o NA Ll NA }
Meadline News .............. . 6723...0.....51,407 000 WON e 14,354 38,100,000 1
’ Home Shoppmg Nmk Y 474 . ...20,800,000 (WP‘X, . e e, 638, 9,500,000
! Homa Shopping Network I! . ..., 471..........11,200,000 WEBK 9T ST OOC
’ The Inspirational Network . 750 5500000 WWOR . 3,100..........14,000,00C
! Internctional Chonnel 104 ... .399647
| KTLA 292 o, 4,800,000 PAY SERVICES AFFILATES  SUBSCRIBERS
| KTYT e 481 .. 2,200,00C Zanat Sue (Chennel South) . .3 2 00C
‘ Tha Leamning Channel ., L1403 18,815,000 Tinemax e, 5,700, 0 6,300,000
Lfetime. .. 5865 .. .....58,000,000 Tha Disrey Chcnne? TROC L 4,248 00C
Mind Ex?ensson Umveml')a o643 20,100,000 ACOM® 1,100 .. ...3,700,00C
] MOR Music Television (aemw.. ... 1 .. .. 196,431 Elix frew) o e A NLA
MWV i 7657 57,285,000 Home Box Ofice .. . ...9,100 ... 17,300,000
The Naoshwille Network 13,319........ 56,938 0CC The Movie Chonnel.. ... ..., 3,25..... 2,600,000
Nickelodeon......... ... .. . 8836 . 58726000 Shostive.. .. .. 6000 . 7,300,00C
Nick At Nite. ... ... .. . 403 51,250,000 V- iapaon s 6 .. 10,000
NA. denohss inkormetion not gvaiiable
*Includes MMDS/SMATV systems ;
‘ **Count represents stondclone offiliotes/subscribers; porfions are carr.ed on vorious regional 1pods networks :
1‘ Ssnd vpdales 1: Subscriber Count Datobase, Coblevision, 825 7 Ave 6t Flsor New York, NY 10019 Or fux {217) 887-8585. }
{ . o A
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DATABASE

NETWORK SUBSCRIBER COUNTS

AUDIC SERVICES AFFRIATES SUBSCRIBERS Empie Sports N.wkwm., e
floridg Tourism C et e
AE! Spectra Network ... ... . 160... A
C-SPAN Audia Ne#wo:k ...... e TP '
C-SPAN Audio Network l ... L5 e fpam'w’““'“"’gm SN
Cable Rodio Network ... ... ... 125 Y
s Maadows Rocing Network 7.
Digitel CobleRadio... ... . ...88 . Micdwest Soorts Chanrel - 75
DoglrdMuw: press oo DB New England Coble News . o 35
Sopen Cable Radio . v New ork | Nevalpwl . 6
KLON .. w2l NewsChatnel 8 8.
MoedbeleYnahMe -48... News 12 Lo chd 4
Sotelie Radio Netwark... B 9
) Novhwest Cable SpoﬂsNﬂwork. U
Superoudio ....copune. v 305 7,500,000
WEMT 149 1 400,000 Orange County Coble News ... ..o 8.
P ‘ 1A%, Pencsyhrariic Coble Neheork ... 26....
Prime Sperts/Intermountoin West ..., 30.....
TEXY SERVICES AFFURTES SUBSCRIBERS e Spors/Midwest..... e b
Coble spaurmcker A2 . 1,389,708 Prime Sports/Nordbwest . ..o 125 . 1,787,075
e e 96 ... 1,478,00C Prime Sports/Racky Mountgin ... ..., 138, .......1,100,000
EPG Jr ............................. 750 ... . 564,000 Prime Sports/Uppe- Midwest  ..ec....c. A... . 280,000
Reuters Newstw 127, oo 2,437,00C Prme Ticker. ... N - S 4,300,000
TMS Business Plus . e 44 ... .. .1,900,000 SporsChonnel Chicogo ... W80 2017412
TMS News Plus oo e .68 ... .. 3,900,000 SportsChannel Cincirras .. 18... s 600,800
TMS Sporiy Plus .. ... 12 500,000 SpersChennel Florida e T4 L 1,400,000 L
Story Yision Network L 40 2,200,000 SpertsChonnel Ohic . . v ., 44 .. 1,157,000 3
SporsChannel Philadelphia .. .. 4l 1,700,00C
CHANNEL PROMOTION/COMPLTER/ SpctSout . 70 2,500,000
INTERACTIVE SERVICES AFFRIATES SUBSCRIBERS Sunshine Netaeark 197, 3,230,000
Mgin Sireetlnew) . ... .. b e 50,000 REGIONAL PAY SERVICES AFFIUATES SUBSCRIBERS
i
i?;rrr::(bnnef& NuShr) ... ‘;g . '239?2,% T EoIR 500,000
e e e ; . ' mwl’ eEngkm:l spo-m
REGIONAL BASIC SERVICES  AFFILIATES SUBSCRIBERS Pasm e
Pre-Asr Spocts
Arizona Sports . .. Ve e, 340,000 gpomcmne;m&gbnd
Atlanty Interfoith ... Yoo 225,'330 Sp.x'fsChcnneJ Naw Yok !
Bay Area Pdug&ous Chomel b e 113,000 SporkChannal Pacific
Cable TV Network of walersey 34 ...7.700,000 ‘
CAL-SPAN ... ... 48 .. 2,734,000 Send upcites ke Subseribar Count Dotabese, ¢/o Coblevision, )
Chicagoland Televis.on Naws tnew a5 L AT0,000 825 7 Ave., éth Floor New York. NY. 10019, ‘
The Ecumenicol Chanrel | 2 170,000 O fs 121 2) BE7-8585 t
—————"" ANNGUNCED SERVICES . PAY-PER-VIEW SERVICES |
SATRUNEFED DPECTED  Romanca Classics /%4 ADORESSABLE
SEHVICES LAUNCH  Telewision Food Network 4th SEVICE SYSTENMS SURSCUIRS
America’s To'k Television 3rd Quarter 199 Acion Pay-Per-View ... 170 .. ... 4,500,000
Quorrer 1993
Americona Television Network 2nd  NOW SATBUMREFED EXPECTED Cable V'v.de:: Siore . ...150......... 2,000,000
Quarter 1993 SHVICES LAUNCH Hot Choica™ . weneo.... 186.... ... 3,500,000
The Crima Channel 9/93  ACIV/GTY: Games IV 9% Playbay AtMight ... 239 ... 7,600,000
The Game C"\cnne) 1993 Rerest Television ... ..840 ... 0,100,000
The Game Show Chonne! 1993 pecHOMAL SERVICES DPECTE Request Talevision . ...280. ... 5,200,000
Global Television Meatwark 3rd LAUNGH Spir 123 5,000,000
uarter 1993 pIFE . e 123 5,000,
Globed Villoge Network 1993 Califormue News Cnornel s Viewst s Choics 300 10,500,000 |
The How To Chonne! 3/94 Inorte 1557 e , , |
The ldea Channel I 4t Quarter 1993 formedly Viewer's Chaice |l ba l
The Military Chanrel 1994 Send updates o Announced Services Serd uodates 1o Pay-Per View Services Datobase, )
MTV Latin Americs 10/93  Dexobase, ¢/o Coblevision, 825 7 ave ¢/ Ccblevision, 825 7th Ave., 4% Floor, New ‘
Notional Community Matwork 1993 &th Hoor, Nerw Yok, NY . 10019 York NY, 10019
Ole TV Network 1ot Quoder *993  Or fux {212} 887-8585 Or kax [212) 887-85835.
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% change

Satellite-fed national services
Basic services Attiliates
Amgrican Chelgtian Television 136
Sytiems (ACTS)
Aig 8 Entertainment 1,700
Blazk Entesrginment
Tolevision (BET) 388
Catte News Networ (CNN)Y 6221
ONN M8adline News 2002
C-SPAN ! 800
(8N Cable Nelwork 48387
Counley Music Tetevision 183
Entensinment & §portg 9.200
Plogrammng Nework (EGPN)
Elainal Word Television 204
Networ e wTNy
Fingncial hews Network (FNA 1,05
The Learning Channet 815
Lleime 2,300
Moasra Satellile Network (MSN) $38
Wugic Television (MTV] 2.7Q0
The Mazhutile Nelwork 2250
N&(0ai Chriklgn Metwork (NCN) G
Nationgd! Jewigh Telsyision INJTVY 228
Nitkelodaor 3.700
Pacitic Cable NA
Pricne af 1Lifg NA
PTLThe (ngpirdlional Melwork 1 Q8%
¢ S3nta Fe Commurn.catians 28
¢ Salwil'g Frogram Nepwork (SPN) 425
3rent Network Na
SN Teleuigion Newet -k 276
Thady Broaddast Netwik 348
USA Netwark 4.109
The Weathe; Chanmm 3.438
viges Hits One N&
WGN-Tv 5.128
WCR-TY 1189
wiPIX. Ty 152
wT8s.Tv 8.250
Pay services
81avo 142
Cnemex 2.100
Tne Disne, Channgi 2.000
Galgvimnn 220
rome Box Oilice (MBOD) 5400
Heme Theater Network (HTN) 400
Tna Movie Channel 2.900
"ne Plasboy Channed e
The Pléasure Channel NA
The Rainbow Service 7¢
tAmerican Maovia Classics + Bigual
Srawhime 3200
Audlo services
Uitstyls 99
Mcoay Bibis Instilute 42
Ssteiite Jazr Nelwark 13
Setgie Redis Network 50
SCaN 34
33 Ship Elaren !
WEMY Chicago H )
Text services
\ o aF News Cabte e
Y AP News Plis NA
| Cadig Sponsiraczer 3
' Qo Jores Cably News 184
El6Cicdnng Progrym Gk e (EFG) 220
Gengsis ioryma 7
Apularg News Vigw 345
uPi Cata Canis ¥50
Gateway NA
Hilidg Channa: NA

in subs from
Subscribers  12/19/83°
2062 857
+2.000 00C
7.700.00C +423
30.584,000 «350
+3.586.000 «743
20.000.000 -37¢
27.163,000 +180
4.200.000
34,000.000 182
2.600.00C +49.7
‘7 530.00C 4458
5231138 +367
22.500,000
10.336.002 +196
24.200.000 +613
19,530,000 +85.0
1167728 -188
5196000 +829
23.000 000 + 642
MA
7.500.000
£3.000.000 +67 5
$24 722
1500 50C +35
NA
26,338 30C 7755
$.007.000 +48 4
€8.290.000 +di1 0
15 700.900 » 870
3.000,00C
14 746 477 +346
4.980.908 4185
a8% 00C
3301000 137
109.000 -248
1000 cEBL
1.800.000 -~ B3
150.000 ~280
13.502.000 +20
30.000 + 304
1. 200.000 £330
762.000 ~37 7%
NA
182.0%0C
5 400 950 ERE-X4
2813129 +45
563 578 +524
768 000
403.00C
218 569 - 83
100
1,205 684 + 233
< 130 00 +2
N
250.0C0
2 458000 “dd e
€333 318 + 8%
51Q.00C
5.630.000
NA
Na
Nt

Cable services subscriber count ation:
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Note:

253260.V1

Total Day Shares

Total TV Non-Cable All Cable Pay Cable
1989/1990 HH HH HH HH
Broadcast Network Affiliates
ABC 19% 23% 16% 15%
CBS 18 24 15 14
NBC 18 23 15 14
FOX - - - -
Total 55 70 46 43
Cable Programming
Basic 21 - 32 30
Pay 6 _ 10 18
Total 27 42 48
Independents 20 24 16 16
Public 3 5 3 2
Total shares exceed 100% due to multi-set usage.
Source: Cabletelevision Advertising Bureau. 1990 Factbook
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Note:

253260.V1

Total Day Shares

Total TV Non-Cable All Cable Pay Cable
1990/1991 HH HH HH HH

Broadcast Network Affiliates
ABC 18% 23% 16% 15%
CBS 18 24 15 13
NBC 17 22 15 13
FOX = = = =
Total 53 69 46 41
Cable Programming
Basic 24 35 34
Pay 6 9 17
Total 30 44 51
Independents 21 24 17 16
Public 3 5 2 2

Total shares exceed 100% due to multi-set usage.

Source: Cabletelevision Advertising Bureau. 1991 Factbook
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Note:

253260.V1

Total Day Shares

Total TV Non-Cable All Cable Pay Cable
1991/1992 HH HH HH HH

Broadcast Network Affiliates
ABC 18% 23% 15% 14 %
CBS 19 25 16 15
NBC 17 21 16 14
FOX - - - -
Total 54 69 47 43
Cable Programming
Basic 24 - 35 32
Pay 6 _ 8 17
Total 30 43 50
Independents 20 29 16 16
Public 3 5 3 2

Total shares exceed 100% due to multi-set usage.

Source: Cabletelevision Advertising Bureau. 1992 Factbook
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Note:

253260.V1

Total Day Shares

Total TV Non-Cable All Cable Pay Cable
1992/1993 HH HH HH HH

Broadcast Network Affiliates
ABC 18% 23% 16% 15%
CBS 18 25 16 14
NBC 16 20 14 13
FOX 10 14 8 8
Total 62 82 54 50
Cable Programming
Basic 25 - 36 35
Pay 5 8 16
Total 30 44 51
Independents 11 15 9 8
Public 4 5 3 2

Total shares exceed 100% due to multi-set usage.

Source: Cabletelevision Advertising Bureau, 1993 Factbook
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Total Day Shares

Total TV Non-Cable All Cable Pay Cable
1993/1994 HH HH HH HH

Broadcast Network Affiliates
ABC 18% 23% 15% 15%
CBS 18 25 15 14
NBC 16 20 14 13
FOX 10 14 8 8
Total 62 82 52 50
Cable Programming
Basic 26 37 36
Pay ] , 8 15
Total 31 - 45 51
Independents 11 17 9 9
Public 4 6 3 3

Note: Total shares exceed 100% due to multi-set usage.

Source: Cabletelevision Advertising Bureau. 1994 Factbook
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Note:

253260.V1

Total Day Shares

Total TV Non-Cable All Cable Pay Cable
1994/1995 HH HH HH HH

Broadcast Network Affiliates
ABC 17% 22% 14% 14%
CBS 15 21 13 11
NBC 16 20 14 13
FOX 10 1 8 8
Total 58 78 49 46
Cable Programming
Basic 30 42 41
Pay 6 = 8 15
Total 36 50 58
Independents 12 18 9 9
Public 3 5 3 2

Total shares exceed 100% due to multi-set usage.

Source: Cabletelevision Advertising Bureau. 1995 Factbook

06/26/96
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Senior Analyst: Larry Gerbrandt No.
Research Assoc.: Karen Weill December 31,
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PAUL KAGAN ASSOCIATES, INC. e
126 CLOCK TOWER PLACE

CARMEL, CALIFORNIA 93923-8734

{408) 624-1536 « FAX (408) 625-3225

Despite the fact that this year has seen two of the three traditional
broadcast networks (CBS and ABC) change hands at private market value prices,
the short-term ratings performance and long-term forecast for the sector are
decidedly pessimistic.

The broadcast networks have never faced so much competition--not only
from within the broadcast ranks and from outside players such as cable--but
also from new technologies, such as online services, as well.

Advertisers remain bullish on the broadcast medium, prizing its
ability to deliver 100% of TV households and for their ability to consistently
aggregate the largest audiences in prime t:me and for special events.

This advantage has not been lost on the networks. NBC, for instance,
just committed $2.3 bil. to acquire the TV rights to three future Summer Olym-
pic Games (2004, 2006 and 2008).

At the same time, challenging the incumbents in prime time has proven
to be a daunting task. Fox has made steady progress--after multiple false
starts in the late 1980s--but newcomers. WB and UPN have struggled to create
hits that would justify expanding schedules to additional nights.

Our forecast, detailed below, foresees the ABC-CBS-NBC troika losing a
couple of viewing share points a year for the balance of the decade, with basic
cable and independent stations (broadly defined as those not affiliated with
ABC/CBS/NBC) the prime beneficiaries.

If the present trend continues, in the 20-year period from 1980 to
2000, stations affiliated with ABC-CBS-NBC will have lost nearly one-half of
their viewing shares to cable and other broadcast competition.

TV VIEWING SHARE TRENDS BY SEGMENT
(Average Weekly Viewing--All TV homes--Calendar year 1983-2000)

Year 83 84 85 86 87 88 89 30 91 92 93 94 95 96 97 98 89 00
ABC-CBS-NBC Affilliates 70 68 66 66 63 60 57 55 54 54 52 51 49 47 45 44 42 40
Basic Cable Networks 7 10 11 11 14 15 18 21 24 25 26 26 28 29 30 31 32 33
Fox, WB, U-P & Indies* 17 19 19 18 19 2C 20 20 20 20 20 21 22 23 24 25 26 27
Pay Cable Services 5 6 6 5 & 7 6 7 6 6 6 6 6 6 6 6 6 6
Public TV Stations 3 3 3 3 4 ¥ 3 3 3 3 4 4 3 3 3 3 3 3

Total viewing share exceeds 100 due to viewing in multi-set households. *
Includes Fox affiliates and non-TBS superstation viewing; projections include
viewing of new WB, UPN networks. © 1995 paul Kagan Associates, Inc. estimates
from PKA analysis of A.C. Nielsen 1983-1994 data compiled by the Cabletelevi-
sion Advertising Bureau; 1995-2000 are PKA orojections. All rights reserved.

{continued on next page)

THE KAGAN MEDIA INDEX is published by Paul Kagan Associates, Inc., a media research firm. Other PKA publications are: Broadcast Banker/Broker,
Broadcast Investor, Broadcast Investor Charts, Broadcast Stats, Cable Network Investor, Cable TV Advertising, Cable TV Finance, Cable TV Investor, Cable TV
Investor Charts, Cable TV Law Reporter, Cable TV Programming, Cable TV Regulation, Cable TV Technology, Consumer Media Tech, The DBS Report,
Independent Film Markets, Interactive Multimedia Investor, Media Mergers & Acquisitions, Media Sports Business, Motion Picture Investor, Newspaper
Investor, The Pay TV Newsletter, Private Cable Investor, TV Program Investor, TV Program Stats, Video Investor, Wireless Cable Investor, Wireless Telecom
Investor and Wireless Market Stats. for subscription information: Circulation Manager, Paul Kagan Associates, Inc., 126 Clock Tower Place. Carme' TA
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BROADCAST NETWORK PRIME-TIME RATINGS.

. 3%

]

1955-56 THROUGH 1995-96

HH Rating Change----------

Season ABC CBS NBC _3NET FBC 4NET ABC CBS NBC 3NET FBC 4NET
1955 14.5 25.5 22.5 62.5 - -~ 9.8 4.9 (9.3) 0.3 -~ --
1956 14.0 25.6 20.1 59.7 -- - - (3.4 9.4 (10.7) (4.5) - --
1957 16.8 23.5 21.6 61.9 -- -- 20.0 8.2 7.5 3.7 -- -
1958 17.7 23.0 20.3 61.0 -~ -- 5.4 f2.1r (6.0) (1.5) - --
1959 17.6 21.0 18.1 56.7 -- -- (0.6, (8 7) (10.8) (7.0) -- --
1960 18.4 20.7 18.1 57.2 - - - 4.5 (1.4} 0.0 0.9 -~ -

% Change from 1955 to 1960 26 9% 18 81%(19.6)% (8.5)% - - --
1961 16.7 19.5 19.4 55.6 - -- (9.2)% 'S5 8!% 7.2 % (2.8)% -- --
1962 15.6 21.4 18.2 55.2 -~ -- (6.61 g 7 (6.2) (0.7) ~= --
1963 16.9 21.2 18.0 56.1 -- -- 8.3 0091 (1.1) 1.6 - --
1964 19.2 19.6 19.5 58.3 -- -- 13 .6 75 8.3 3.9 - -
1865 17.7 20.0 19.2 56.9 - -~ (7.8} 2 ¢ (1.5) ({(2.4) - --
1966 17.1 19.6 19.3 656.0 -- -- (3.4 12 0 0.5 {(1.6) -- --
1967 16.7 20.6 19.0 56.3 -~ -- {(2.31 5 1 (1.6) 0.5 -~ --
1968 15.6 20.3 20.0 55.9% -~ - {6 61 (1 & 5.3 (0.7) -- --
1969 16.4 20.0 19.9 56.3 -- - 5 1 15 (0.5) 0.7 -- -
1970 17.4 19.4 19.5 56.3 - -- 6.1 (3.0) {2.0) (0.0) - - -~

% Change from 1961 to 1970 4.2 % '0 5% 0.%% 1.3 % - --
1871 18.2 20.2 19.3 57.7 -- -- 4.6 ¥ 4 1 % {(1.0)% 2.5 5 - -—
1972 17.4 19.9 19.1 56.4 -- -~ (4.4) 1 5 {1.0) (2.3) -- -~
1873 17.7 21.1 18.7 57.% -~ -- 1.7 6 0 {2.1) 2.0 -- --
1974 16.6 20.9 19.8 57.3 -~ -- (6.2 1C 9; 5.9 (0.3) -- --
1975 19.0 19.6 17.7 56.3 - -- 14 .5 (6 21 (10.6) (1.7) - -=
1976 21.6 18.7 18.2 ©58.5 -- -- 13.7 (4 6 2.8 3.9 -- --
1977 20.7 18.8 18.1 57.6 -- -- (4.2) ¢ {0.5) (1.5) -- -~
1978 21.0 18.6 17.1 56.7 -- -- 1.4 111 (5.5) (1.6) -- --
1979 19.5 19.6 17.4 56.5 - -~ (7.1} £ o4 1.8 (0.4) -- --
1980 18.2 19.8 16.6 54.6 - -- (6.7) 1.0 (4.6) {(3.4) - - --

% Change from 1971 to 1980 0.0 % ‘2 01%{(14.0)% (5.4)% -- -~
1981 18.1 19.0 15.2 52.3 -- -- (0.5)% (4 01% (B.4)% (4.2)% -- -
1$¢82 17.7 18.2 15.1 51.0 -~ - (2.2} 14 2! (0.7) {2.5) - - --
1983 17.2 18.0 14.9 5S0.1 -- -~ (2.8 11 1; (1.3) (1.8) - --
1984 15.4 16.9 16.2 48.5 -- -~ (10.5) 16 1; 8.7 (3.2) -~ --
1985 15.0 16.8 17.6 49.4 -- -- (2.6} 10 &1 8.6 1.9 -- -~
1986 14.1 15.8 17.7 47 6 -- -- (6.0) 16 0 0.6 (3.6) -- --
1987 13.9 13.4 16.0 43.3 4.0 47.3 (1.4) (15.2) (9.6) (9.0) -- --
1988 12.9 12.7 15.4 41.0 5.5 46.5 (7.2) ‘% 21 (3.8B) (1.7) 37.5 %(1.7)%
1889 12.9 12.1 14.6 39.6 6.5 46.1 0.0 4.7 (5.2) {0.9) 18.2 (0.9)
1890 12.5 12.3 12.7 37 5 6.4 43.9 (3.1} .7 (13.0) (4.8)  (1.5) (4.8)

% Change from 1981 to 1990 (30 9)Y% (3% .31%(16.4)% (28.3)% -- --
1991 12.2 13.8 12.3 38.3 8.0 46.3 (2. 4)% 12.2 % (3.1)% 5.5 % 25.0 ¥ 5.5 %
1992 12.4 13.3 10.9 36.6 7.7 44.3 1 6% "3.6)%(11.4)% (4.3)% (3.8)%(4.3)%
1993 12.5 14.1 11.1 37 .7 7.2 44.9 0 8% 6.0% 1.8% 1.4 % (6.5)% 1.4 %
1894 12.0 11.1 11.5 34.6 7.6 42.2 (4 0)%(21.3)% 3.6 % (6.0)% 5.6 %(6.0)%
1995 10.8 9.7 11.7 32.2 7.4 39.6 (10 5)V%(12.6)% 1.7% (6.9)% (2.6)%(6.2)%

Historical Seasons run from Sept.

Associates,

Inc. analysis of A.C.

of each year to
Nielsen and net

April of next year.

data,

1955-199¢.

© 1996 Paul Kagan

All rights reserved.

TEeITL AR e SLENTmEARTIAMYT ALY MY AITTR T ITION RIT TR MINIALT 07 T AT




CABLE NETWORK AD REVENUE PER RATINGS POINT AND VIEWING HOUSEHOLD
(ranked by 1995 gross billings per viewing household)

Estimated Average Gross Ad Billings Average Gross Billings/
Gross Ad Billings Total-Day Rating Per Ratings Point Viewing Households Viewing Household
Network 1993 1994 1995 1993 1994 1995% 1993 1994 1995 1993 1994 1995%* 1993 1994 1985
fmil.) (mil.)} (mil.) (mil.) (mil.) (mil.) {000) (000) (000)

MTV $188.2 3$242.1 $281.8 0.50 0.53 0.48 $376.4 $456.8 $587.1 281 290 295 $670 $835 $955
ESPN 336.4 406.9 443 .6 .80 0.75 0.73 420.5 542.5 607.7 498 485 481 676 839 922
CNBC 57.8 70.0 87.0 0.20 0.20 0.20 285.0 350.0 485.0 98 102 110 590 686 882
CcoM 26.7 37.5 49.4 0.28 0.25 0.24 95.4 150.0 205.8 74 75 80 361 500 618
VH1 52.4 61.0 71.2 0.20 0.20 0.23 262.0 305.0 308.6 98 105 121 535 581 588
TBS# 339.8 356.0 382.7 1.35 1.25 1.16 251.7 284 .8 329.9 815 770 744 417 462 514
USA 260.0 285.0 330.0 1.13 1.10 1.10 230.1 268.2 300.0 673 679 708 386 434 466
TNN 104 .8 122 .4 138.8 0.53 0.50 0.50 197.7 244 .8 277.6 284 295 308 369 415 451
LIFE 158.0 197.3 224 .7 .65 ©.65 .82 243 .1 304 .5 274 .0 377 378 504 419 524 446
DSC 119.9 143.5 174 .1 0.55 0.55 0.61 218.0 260.9 285 .4 328 i3sg 395 366 425 441
HNEWS®@ g7 2 72 2 9 5 o33 0,30 4. 31 203.6 240 .7 256 .4 181 166 i82 371 435 <37
B 1701 28 .8 38.C .18 2,20 5.3%5 85.0 144 . ¢ 137.1 39 58 114 438 497 421
A&E 111.6 137.5 165.4 3 57 G 75 4.71 195.8 183.3 233.0 320 440 426 349 313 188
TNT 210.0 233.9 247.9 0.95 0.90 1.04 221.1 259.9 238.4 552 568 662 380 +id 374
SCI-FI 12.0 25.0 35.0 0.40 0.43 0©.43 30.0 58.1 81.4 48 62 94 250 403 372
CNN@ 201.6 216 .7 238.3 0.58 0.60 1.06 347 .6 361.2 224.8 369 371 655 546 584 364
FAM 107.9 112.8 124.1 0.63 0.55 0.57 171.3 205.1 217.7 355 325% 356 304 347 349
NICK 182.4 234.0 277.2 1.08 1.10 1.48 168.9 212.7 187.3 621 645 933 294 363 297
TWC 34.0 41.0 48.0 0.23 0.23 0.30 147.8 178 .3 160.0 126 138 169 270 304 284
TLC 9.0 22.0 35.0 0.27 0.31 0.34 33.3 71.0 102.9 57 93 129 1568 237 271
CMT 8.2 11.5 14 .9 0.40 0.30 0.30 20.5 38.3 49.7 79 71 79 104 162 189
CARTOON 5.7 14.1 21.0 1.00 0.83 1.03 5.7 17.0 20.4 67 90 176 85 157 119
Averages $192.0 $233.5 $253.2 $379 $451 $461
Weighted Averages $203.8 $246.9 5$252.2 $412 $472 3457

* = Average of 1st qtr., 2nd gtr. and 3rd gtr. averages. # = TBS revenue includes local ad sales in the Atlanta market.

@ = Assumes CNN represents 75%,

and Headline News 25%,

of estimated combined CNN+HNEWS ad billings of $268.8 mil.

in 1983,
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$288.9 mil. in 1994 and $317.8 mil. in 1995. © 1995 Paul Kagan Associates, Inc. estimates. All rights reserved.
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AVERAGE TOTAL-DAY RATINGS 1984-1995
(ranked by 1995 ratings)

--% Change--

Net. 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995* 94-95 84-95
NICK(1) 0.70 0.90 0.90 1.00 1.00 0.98 1.08 1.15 1.10 1.08 1.00 1.43 43.0% 104%
TBS 2.10 1.98 1.80 1.60 1.70 1.58 1.55 1.35 1.38 1.35 1.25 1.16 (7.4) (45)
usa 0.90 0.85 0.80 0.90 0.50 1.10 1.18 1.3¢ 1i.20 1.13 1.10 1.10 0.0 22
CNN(2) 0.68 0.90 0.90 1.00 0.80 0.%0 0.98 1.20 0.68 0.58 0.60 1.06 76.9 57
TNT - - - - --- 0.83 0.93 0.93 0. 98 0.95 0.90 1.04 15.7 --
Cartoon --- .- - . - .- - . -- 1.00 0.83 1.03 24.3 --
LIFE{3) 0.30 0.25 0.50 0.50 0.60 0.60 0.58 0.63 0.63 0.65 0.65 0.82 26.7 174
ESPN 0.70 0.65 0.60 0.80 0.80 0.83 0.8B8 0.83 .83 0.80 0.75 0.73 (2.2) S
A&E (4) --- - --- “-- -~~~ 0.35 0.40 0.43 ©.47 0.57 0.75 0.71 (5.3) --
DSC(5) - --- --- 0.50 0.50 0.43 0.50 ¢.50 ¢.58 0.55 0.55 0.61 12.0 ~---
FAM 0.90 0.78 0.70 0.60 0.80 0.75 0.65 0.60 0.63 0.63 0.55 0.57 3.0 (37)
TNN(6) ©0.50 0.58 0.70 0.60 0.50 0.43 0.50 0.53 0.55 0.53 0.50 0.50 .0 o
MTV 1.00 0.86 0.70 0.60 0.60 0.58 0.55 0.57 0.48 0.50 0.53 0.48 (8.6) (52)
Sci-Fi --- -—- - - --- - - -~ 0.40 0.43 0.43 2.0 --
E! --- -—- - - --- .- 0.08 0.18 0.20 0.35 76.7 -~
TLC - --- - e - v ~e- 0,08 0.14 0.27 0.31 0.34 10.8 --
HNews --- --- - R --- .- ~-- 0,38 0.35 0.33 0.30 0.31 3.0 --
CMT --- --- - . --- .-- . 0. 38 0.40 0.30 0.30 0.0 --
TWC --- 0.25 0.30 0.30 0.20 0.20 0.20 0.2C 0.20 0.23 0.23 0.30 33.3  --
COM - --- - . - o - 0.30 0.28 0.25 0.24 (5.3) --
VH1(7) - --- --- 0.30 0.30 0.20 0.20 0.22 .20 0.20 n/a 0.23 cmm e
CNBC(8) --- - - e --- ~=- 0.10 0. .2 .10 0.10 0.10 0.10 0.0 ---
FNN{(9) 0.30 0.20 ©0.20 0.13 ©0.16 0.20 0.13 - - - - - --- - ===

Avg. 0.8™ 0.74 0.74 0.68 0.68 0.66 0.65 0 &4 0 56 0.58 0.57 0.63 9.6% (22%)

AVERAGE TOTAL-DAY TV HOUSEHOLD DELIVERY (000) 1984-1995
--% Change--

Net. 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995*% 94-95 85-95
NICK(1) 136 231 251 362 390 454 561 636 632 620 608 908 49.3% 568%
TBS 664 682 654 652 797 793 840 743 803 815 770 744 (3.3) 12
UsSa 219 259 256 346 418 531 630 703 710 673 679 708 4.2 223
CNN(2) 248 304 336 406 404 479 545 685 400 369 361 655 81.3 164
TNT --- --- - - .- 263 439 509 550 552 568 662 16.6 ---
Cartoon --- --- - . ——- .- - . 67 90 176 95.6 ---
LIFE(3) 48 60 119 169 239 271 284 126 334 377 378 504 33.2 949
ESPN 226 234 238 331 359 438 495  47% 495 498 48S 481 (0.7) 113
A&E (4) - --- - e --- 132 183 216 255 320 440 426 (3.2) ---
DSC(5) --- --- --- 116 136 185 254 286 322 328 328 395 20.5 --
FAM 218 224 230 221 333 340 331 116 352 355 325 356 9.7 63
TNN (6) 86 138 170 207 209 203 258 295 314 284 295 308 4.4 259
MTV 225 263 204 218 242 244 286 174 258 281 290 295 1.8 31
Sci-Fi .- --- - - .- .-- - .- 48 62 94 52.3 -
E! --- - - = --- o -~ L5 39 58 114 96.6 --
TLC --- - --- - - - - 13 24 57 93 129 38.4 ---
HNews --- --- - - - --- - 182 172 181 166 182 9.6 ---
CMT --- --- --- - --- -~ -- 55 79 71 79 11.3 -—-
TWC --- 47 63 74 81 94 90 8+, 105 126 135 169 25.7 ---
COM - --- --- - - .-- - -- 75 74 75 80 7.1 -
VH1(7) --- - --- 69 77 67 76 82 17 98 n/a 121 a-- ---
CNBC(8) --- --- --- - - --- 17 ) 33 49 51 54 .- ---
FNN (9) 52 39 48 32 48 69 46 - - - - - ——- -- - -

Avg. 212 226 234 246 287 304 333 LG 312 286 301 347 15.3% 64%

Notes: * Average of 1st qtr., 2nd gtr. and 3rd gtr. averages. n/a = not available.

(1) Program day is 6 a.m.-8 p.m. (2) Includes Headline News 1985-1990. (3) Program day is
7:30 a.m.-1 a.m. (4) Program day is 8 a.m.-4 a.m. Pre-1989 ratings not available.

(5) Qualified for ratings 3rd-qtr. 1987. Program day is 9 a.m.-3 a.m. (6) Program day is

% am.- 3 a.m. (7) Qualified for ratings 3rd-qtr. 1987. (8) Qualified for ratings 3rd-gtr.
1990. CNBC acquired FNN 5/91. 1993-1995 ratings and TVHHs are PKA estimates. (9) Qualified
for ratings 3rd-qtr. 1984. Program day was 6 a.m.-8 p.m. until 5/89. 1989 ratings reflect a
switch to 6 a.m.-midnight reporting period. © 1995 Paul Kagan Associates, Inc. Table
compiled from cable network reports of A.C. Nielsen data All rights reserved.
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AVERAGE PRIME-TIME RATINGS 1989-1995
(ranked by 1995 ratings)

1Q 2Q 30 Avg. --% Chg.-~~
Net. 1989 1990 1991 1992 1993 1954 1995 1995 1995 1995« 94-95 89-95
usa 2.15 2.33 2.18 2.28 2.28 2.33 Z2.60 2.20 2.40 2.40 3.2% 12%
TNT 1.38 1.75 1.78 1.78 1.75 1 78 1.61 2.40 2.18 2.06 16.2 50
TBS 2.55 2.25 2.25 2.23 2.28 1.95 1.98 1.90 1.94 1.94 (0.4) (24)
NAN 0.93 0.83 1.00 1.08 1.08 1.2, 1.49 1.48 1.74 1.57 28.3 70
Cartoon --- --- .- .- 1.20 1. 30 J.55 1.50 1.36 1.47 13.0  ~-~-
ESPN 2.03 2.15 1.93 1.80 1.75 1.78 1.40 1.30 1.70 1.47 (17.4) (28)
LIFE 1.00 1.03 1.20 1.10 1.08 1,18 1.32 1.46 1.62 1.47 27.5 47
CNN (1) 1.45 1.48 1.70 1.20 0.98 1.00 1.33 1.20 1.18 1.24 23.7 (15)
DSC 0.75 0.93 0.95 0.97 0.98 .97 1.18 1.13 1.02 1.11 15.0 48
A&E 0.63 0.65 g.70 0.80 0.9¢ 1.0% 1.10 1.02 0.91 1.01 (3.8) 62
TNN 0.90 1.05 1.18 1.18 0.95 103 1.10 1.00 0.90 1.00 (2.4) 11
FAM 1.00 0.90 0.85 0.90 0.95 1 00 1.10 0.9¢0 1.00 1.00 0.0 0
Sci-Fi --- - ‘- - 0.65 0.55 .80 0.60 0.60 0.67 21.2 ---
MTV 0.78 0.68 0.63 0.60 0.67 0 &5 (.50 0.63 0.77 0.63 (2.6) (18)
BET 0.50 0.58 0.53 0.53 0.60 0.63 .60 0.60 0.70 0.63 1.3 27
TLC --- - s 0.19 0.31 0.43 .55 0.48 0.42 0.48 13.7  ---
B! --- - s 0.08 0.20 0.25 (.42 0.40 0.50 0.44 76.0 ---
COM --- - c- - 0.43 0.38 0. 54 .33 0.36 0.46 0.38 2.2 ---
CMT --- - .- 0.45 0.40 0.1 .40 0.40 0.30 0.37 12.8 ---
HNews --- - 0.40 0.35 0.35 0. 13 .33 0.40 0.36 C.36 11.3 ---
TWC 0.23 0.20 0.20 0.23 0.23 0.as .30 0.30 0.40 0.33 33.3 48
VH1 0.28 0.25 0.30 0.32 0.29 0.1 n/a 0.20 0.29 0.25 (9.3) (11)
CNBC(2) -=- 0.10 0.13 0.10 0.13 0.15 C.15 0.15 0.15 0.15 0.0 ---
Average 1.10 1.07 1.05 0.88 0.88 0 7 1.05 0.99 1.03 1.01 12.3% (8%)

AVERAGE PRIME-TIME TV HOUSEHOLD DELIVERY (000} 1989-1995

1Q 20 30 Avg. --%¥ Chg.---

Net. 1989 1990 1991 1992 1993 1994 1995 1995 1995 1995* 94-95 89-95
uUsa 1,051 1,234 1,233 1,351 1,378 1,443 1,622 1,437 1,543 1,534 6.3% 46%
TNT 460 814 955 1,010 1,035 1,088 997 1,553 1,413 1,321 21.4 187
TBS 1,273 1,209 1,276 1,311 1,368 1,204 1,260 1,244 1,285 1,263 4.9 (.7)
NAN 401 452 553 612 625 749 931 941 1,121 998 33.1 149
Cartoon --- --- - --- 79 Li8 207 260 276 248 80.1 ---
ESPN 1,069 1,210 1,133 1,092 1,085 876 828 1,114 939 (16.9) (12)
LIFE 438 514 639 613 598 788 897 1,010 898 35.1 108
CNN (1) 736 832 989 714 594 855 775 783 804 30.C 9
DSC 325 478 526 555 576 749 727 669 715 18.7 120
A&E 247 300 363 430 509 Bl 680 620 565 622 1.7 152
TNN 417 532 638 638 551 507 680 617 541 613 1.¢C 47
FAM 454 441 464 505 548 5%1 642 548 617 602 1.¢ 33
Sci-Fi --- - v - 80 93 139 138 138 138 48.2 ---
MTV 359 351 342 335 381 38% 303 384 481 389 1.C 9
BET 116 165 156 180 221 239 246 257 294 266 11.4 129
TLC --- - - 33 67 1il 190 180 172 181 38.2  ---
E! - .- e 16 45 Ex 126 121 165 143 109.% -
COM --- - - 106 11¢ 115 108 123 165 132 15.% ---
CMT --- - - 70 86 5 107 110 96 104 26.&8  ~---
HNews - - 198 168 188 175 181 203 207 197 12.9  --~
TWC 87 85 89 118 138 143 189 181 216 195 36.4 126
VH1 91 95 127 139 136 13 n/a 104 153 129 (1.4) 42
CNBC (2) didind 17 35 47 63 77 79 82 83 82 --- ===

Average 501 544 538 476 412 500 569 536 570 544 23.5% 9%

Notes: * Average of 1st qgtr., 2nd gtr. and 3rd gtr averages. n/a = not available.

(1) Includes Headline News in 1989 and 1990. Z; Qualified for ratings 3rd-qtr. 1990.
1993-1995 ratings and TVHHs are PKA estimates. ® 1995 Paul Kagan Associates, Inc. Table
compiled from cable network reports of A 7. Nielsen data. All rights reserved.
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CABLE NETWORK CENSUS MARCH 31st
---1995-1996- - 1996
——————————————— Households--- -~ -=---~=-- Net US TVHH
Network 3/31/93 3/31/94 3/31/95 3/31/96 Change % Chg. Coverage
_______ [V U % 1 A e e e e -

ESPN 61.6 62.9 64 .7 €7.7 3.0 4.7% 70.6%
CNN 61.6 62.5 64 .7 €7.7 3.0 4.7 70.6
TBS . 60.6 61.5 64 .4 €7.4 3.0 4.7 70.3
Discovery 59.5 61.6 63.8 £7.1 3.3 5.2 70.0
usa 60.4 62.2 63 9 £7.1 3.2 5.0 69.9
C-SPAN 58.9 60.6 62 .9 £7.0 4.1 6.5 69.9
TNT 58.8 60.7 63 0 66.6 3.5 5.6 69.4
Nickelodeon* 58.6 60.3 62 .4 £5.7 3.3 5.2 68.5
TNN 57.4 59.0 61 .3 64 .6 3.3 5.3 67.4
FAM 57.4 59.0 61 .0 64 .4 3.5 5.7 67.2
A&E 56.6 58.6 60 .4 64 .0 3.7 6.1 66.8
Lifetime 56.9 58.8 60 .4 6£3.9 3.5 5.8 66.6
MTV+* 57.4 58.1 60 .6 63.1 2.6 4.2 65.8
Weather 53.4 55.6 56 .7 62.0 5.3 9.3 64 .6
AMC 44 .2 47.3 54 .0 60.5 6.5 12.0 63.1
Headline News 51.9 54.2 56 .8 60.0 3.3 5.8 62.6
CNBC 48.3 51.1 53.5 £7.3 3.8 7.1 59.7
QvC 45.¢ 47.7 50.8 £5.2 4.4 8.7 57.5
VH1* 47 .2 49.3 51.3 3.8 2.5 4.8 56.1
HSN 32.7 42.6 48 .6 48.13 {0.3) (0.6} 50.4
TLC 19.9 29.3 35 .9 46 .4 10.5 29.2 48.4
BET 35.1 39.2 41 .7 44 .4 2.7 6.5 46 .3
C-SPAN II 29.7 34.0 39.0 44 .3 5.3 13.6 46.2
Prevue 30.3 36.5 38.7 43.2 4.5 11.6 45.1
WGN-C* 38.1 38.9 38.9 9.6 0.7 1.7 41.3
Comedy Central 28.1 30.6 33.8 8.9 5.1 15.2 40.5
E! 21.5 26.0 31.0 »8.2 7.2 23.2 39.8
CMT 18.9 24 .4 27.5 »2.9 5.4 19.6 34.3
ESPN2 - 13.7 19.6 1.6 12.0 61.0 32.9
Sci-Fi 11.0 15.8 20.8 9.3 8.6 41.3 30.6
Sneak Prevue 13.9 22.0 27.9 7.1 (0.8) (2.9) 28.3
£X -—- .- 20.0 26.3 6.3 31.7 27.5
Cartoon 5.0 10.2 le 2 6.0 9.8 60.8 27.2
Mind Extension Univ. 23.6 25.6 25 .5 26.0 0.5 2.0 27.1
Faith & Values 19.1 20.7 23.0 5.7 2.7 11.7 26.8
Court TV 9.4 14.9 19.7 £5.4 5.6 28.6 26.4
Bravo¥* 10.5 13.2 22.0 P2.5# 0.5 2.3 23.5
The Box 14.0 19.4 159.3 “1.4 6.1 39.8 22.3
America‘s Talking - --- 127 9.8 6.8 53.5 20.3
Travel 17.5 20.0 17.5 L9.E 2.0 11.4 20.3
History .- - 2 8 6.3 13.5 480.5 16.9
TV Food - 6.3 12.0 5.6 3.6 30.3 16.3
Home & Garden TV - - 6.5 2.7 6.2 95.4 13.2
Q2 7.5 9.9 10 6 1.z 0.5 5.1 11.7
INSP 6.6 8.3 8.7 9.5 0.8 9.3 9.9
TCM -~ --- n/a g.C -~ --- 9.4
Nostalgia 14.7 10.8 G 24 8.9 (0.3) (3.4) 9.2
International 4.2 5.6 7.0 7.34 0.3 3.6 7.6
Fit TV 0.6 4.4 6.9 2.5 56.1 7.2
Classic Sports - 6.2 - - 6.5
CNNfn - - s 5.4 .- --- 6.2
MuchMusic .- --- 3.0 4.0 1.0 33.3 4.2
Game Show --- - n/a 3114 - R 3.2
NewsTalk TV —_— -—- 1.5 3.0 1.5 100.0 3.1
Independent Film* - - 1.0 3.04 0.0 0.0 3.1
Outdoor Life - --- e 2.8# S - 2.9
Jones Computer --- --- 0.9 1.% 0.6 60.9 1.6
* Figures provided quarterly. # March numbers unavailable (latest available used). n/a
= not available. © 1996 Paul Kagan Associates. Inc. analysis of cable network data.
All rights reserved.
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